Media Unit Assignment

Media literacy is the ability to access, analyze, evaluate, and create media. Media literate youth and adults are better able to understand the complex messages we receive from television, radio, Internet, newspapers, magazines, books, billboards, video games, music, and all other forms of media. 

I believe that it is the responsibility of every media consumer to be both critical and fair when judging the media we use; I also think that it is our duty to judge in this case. Media is a multi-trillion-dollar business, and it is one which can have a huge impact on our lives; therefore, we have the right to have a say.
During our media study unit we looked at various types of media, we formed opinions, and we had discussions. Now is the time to choose one of those media text forms and create an assignment which improves upon the current status of that text form.
For this assignment you must: a)state the text form (title), b)explain what you feel the issues are with this text form or what is missing (this should be done in a brief paragraph), and c)fix it (This could look different for everyone, as there are so many options!).
Text Forms and Suggestions For Assignments:
1. Advertisement- create a new advertisement (video or on paper), take an old ad that you feel has problems and critique it, take an old ad that you feel has problems and fix it to create a new one.

2. Movie Trailer- create a movie trailer either for a real or made up movie, take a current movie trailer and critique it, or present a series of several trailers for the same movie and explain why they are not effective.

3. Biased News Story- write a better news story without bias OR critique a news story that is seriously biased.

4. Social Media- pitch a plan for a better social media site (what would it have, what would it not do)

5. TV Sitcom (or other genre if you know it well)- create a pitch for a TV show of your own, including characters and basic plot.

6. Pictures- find a picture that you feel is a very powerful image; on the back of that image write a paragraph about why it speaks to you OR take a picture of your own that you feel is powerful  and explain why it is.

7. Children’s TV- create a pitch for a children’s TV program, including characters and basic plot OR write s brief essay about your favorite tv show when you were a younger child and how it had an impact on your life OR create a video of yourself reviewing a children’s TV program.

You also have the option to create an idea of your own and check in with me.
We will have two in class days to work on this.

Due date: Monday, April 9th

Rubric checklist:
	/1 	Title
	/5	Brief Paragraph Outlining Issues
	/5	Creativity
	/2	Good Copy Format
[bookmark: _GoBack]	/12 	Overall Assignment (the things which will be considered here vary based on the type of assignment you choose- above all, I am looking at how you have met the curriculum outcomes connected to media. See below- 2 points per outcome)
1. Use cueing systems and a variety of strategies to construct meaning in reading and viewing increasingly complex print and media texts.
2. Critically evaluate information presented in print and media texts, and assess relevance and reliability of available information to answer their questions.
3. Demonstrate that print and media texts are constructed for particular purposes and particular audiences: describe how specific text and genre characteristics contribute to meaning and effect.
4. Respond critically to texts of increasing complexity: analyze and evaluate a text in terms of its form, structure, and content; recognize how their own ideas and perceptions are framed by what they read and view; demonstrate an awareness that personal values and points of view influence both the creation of a text and the reader’s/viewer’s interpretation and response; explore and reflect on culture and reality as portrayed in media texts; identify the values inherent in a text.
5. Consider and choose writing forms that match both the writing purpose (to define, report, persuade, compare) and the reader for whom the text is intended (understand why the language choice, organization, and voice used in an essay differ from those used in a media advertisement).
6. Analyze and assess responses to their writing and media productions.
